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IntroductIon

There’s no better time than now to get started with increasing your web presence through 
online business directories.

What?

Being easy to find on the Internet is a major component in bringing visitors to your site. So 
how do you become easy to find? By combining excellent SEO practices, a content-filled 
website, and maintaining a presence across multiple sites outside of your own, you can 
increase your chances of being noticed when potential customers make queries on their 
search engines of choice.

Because these searchers will self-filter before even coming to your website, you’ll begin 
to see more qualified leads as a result. This is why it’s so important to have complete and 
informational profiles set up everywhere you can. Always remember, it’s quality and not 
quantity that matters when it comes to leads.

Adding your company’s information to online business directories and filling in the blanks 
on your social media pages are free and easy ways to build up a collection of inbound 
links and make it as easy as possible for prospective clients to find information about you 
and your company before coming to your site.

How?

Why?

When?
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local search engInes
All of these are easy and free to join (though some do have premium options).

1. Google My Business - Google has combined their Google Maps, Google Places, and 
Google+ applications into one easy-to-use interface for your business. The more you 
can play within the Google ecosystem, the more “brownie points” you get. It’s highly 
encouraged to cultivate reviews on your business page, as well, since they display next 
to the results.

2. Bing Places for Business - Similar to Google Places, but provided by Bing.

3. Yext - Yahoo has partnered with Yext to maintain their “Local Listings” page profiles. You 
can control your profile on multiple sites (Yahoo, Yelp, Facebook, and Bing). Yext offers 
enhanced listings, too, and feeds into local.com.

4. Yelp - You can start collecting your testimonials (and leave reviews for other businesses), 
which makes your profile rank higher.

5. Yellowbook - Yellowbook is free for basic Internet listings, but they also have paid listings 
and have paid advertising services available.

6. YP - With a profile here, you get free listings that also appear in the Yellow Pages mobile 
app.

7. Super Pages - This site features a free profile, but also offers advertising services,  
pay-per-click promotion, and Facebook page enhancements for a fee.

8. Zillow - Your competition will likely have a profile here. You should, too, since many 
potential clients begin their home searches on Zillow. This is another good place to 
cultivate reviews.

9. Trulia - This is another good example of an industry-specific directory you can join and 
cultivate reviews.

10.  Angie’s List - Joining Angie’s List is free to set up. The only drawback here is that your 
customers have to pay to be able to search for your profile. It’s still good to set up, just 
make sure it’s not the only profile you have.

https://www.google.com/business/?ppsrc=GPDA2
https://www.bingplaces.com/
https://www.yext.com/pl/yahoo-claims/index.html?yh_source=lyc_footer
http://www.local.com/claim-your-listing/default.aspx
http://www.yelp.com/
https://business.yellowbook360.com/site/
http://www.yellowpages.com/?re=yp
http://my.dexmedia.com/spportal/quickbpflow.do
http://www.zillow.com/
http://www.trulia.com/
http://www.angieslistbusinesscenter.com/?cid=AL
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socIal MedIa
Even if you don’t actively use the platform, you’ll still want to set up a profile.*

1. Google+ - If you’ve already set up your Google My Business page, you’re all set and 
don’t need to do anything extra.

2. YouTube - Google owns YouTube, so if you’ve created a Google My Business account, 
you already have a profile set up. If you’re considering using a video on your site or in 
your social media, consider hosting on YouTube. The “brownie points” we talked about 
earlier for being in the Google ecosystem make it worth it. Plus, YouTube videos show 
up in search results.

3. Facebook - Make sure you set up a business page for your site. If you don’t have a 
Facebook account yet, you’ll have to create one before you can get a business page. 
Here’s a quick article with a video to get you started.

4. Twitter - Since this is one of the leading platforms, you’ll want to at least fill out your 
profile and link to your site (though we always recommend interacting and posting with 
all of your social profiles).

5. LinkedIn - LinkedIn is a great place to network with other real estate and mortgage 
professionals. You can create a profile and a business page, as well.

6. Instagram - This is a social media platform that’s great for building your brand, visually.  
You will have to sign up via the app in order to post, rather than using a computer.

7. Pinterest - Effectively a digital corkboard where people post and share interesting 
articles and images (or, “pins”), Pinterest is a platform that is best for sharing content 
that has already been created. It’s especially great for interior design tips!

*If you don’t plan to use a certain site, you can “reserve” your business profile and then link to 

your website from there, or you can make a note of the platforms on which you’re more active. 

Either way, it’s another in-road to drive traffic to your site. We won’t cover the ins and outs of 

the platforms here, but you can download our free eBook that covers them, here.

https://plus.google.com
https://www.youtube.com/
www.facebook.com
http://blog.hubspot.com/blog/tabid/6307/bid/5492/How-to-Create-a-Facebook-Business-Page-in-5-Simple-Steps-With-Video.aspx
www.twitter.com
www.linkedin.com
https://www.instagram.com/
www.pinterest.com
http://info.pipelineroi.com/RE-ebook-SocialMediaGuide.html
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suMMary
There are two main goals behind joining business directories and setting up your social 
media profiles:

•	  Increase the places that people can find you/your website. (est. 13.6% of rank factor*)

•	 Gather reviews that can help your search engine rank. (est. 8.4% of rank factor*)

Those percentages may seem small in the grand scheme of your overall rank factors, but 
you never know what your competition could be missing. That 8.4% boost could be all 
you need to surpass them for competing search terms. Just ask Raleigh Realtor®, Ryan 
Fitzgerald, who shared this key strategy on our blog.

Taking the time to fill out these profiles will not only send approperiate signals to the search 
engines that you’re a real local business, but it will also give you places you can refer to 
your clients to give you testimonials that will perform better in rank weighting rather than 
just having them listed on your own site.

other recoMMendatIons & resources
Want to learn more about joining business directories, increasing your web presence and 
other online reputation management information?

Here’s a list titled “The Ultimate List: 50 Local Business Directories” that features even 
more sites for you to join and shares some good advice along the way.

You can also check out this awesome blog post called “Online Reputation Management 
in Less Than 20 Minutes.”

So what are you waiting for? Get started increasing your web presence today!

www.PipelineROI.com  |  1-866-300-1550

http://www.pipelineroi.com/blog/local-seo-for-real-estate-with-ryan-fitzgerald/
http://www.pipelineroi.com/blog/local-seo-for-real-estate-with-ryan-fitzgerald/
http://blog.hubspot.com/blog/tabid/6307/bid/10322/The-Ultimate-List-50-Local-Business-Directories.aspx
http://www.locallytype.com/2007/03/27/online-reputation-management-alert-people-talk/
http://www.locallytype.com/2007/03/27/online-reputation-management-alert-people-talk/
http://www.pipelineroi.com
http://www.pipelineroi.com
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AttrAct
HigHly qualified leads.

Nurture
your prospecTs.

close
More deals.

Pipeline ROI’s inbound marketing platform gives you the tools and training you need to take 
control of your marketing and get results. With a mobile-friendly, SEO-optimized website, social 
media tools, targeted landing pages, and powerful analytics, you’ll be building your brand and 
growing your business in no time.

See what our inbound 

marketing platform can 

do for you!

FIND OUT MORE

http://www.pipelineroi.com/real-estate/

